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Why SEO? 

! "Organic Traffic Is Growing… Paid Is 
Declining 

Organic Traffic Is Growing… Paid Is Declining 



Organic vs. Paid, continued 

! "Organic Traffic Is Growing… Paid Is 
Declining 



Universal & Local Search 



Getting Started 
1. Niche Research 
! " Amazon 
! " Google Searches 
! " Competitive Tools – www.spyfu.com   
! " Traffic Tools – www.compete.com  

2. Best Practice Domain Selection  
! " Keywords in your domain - yes - it's a good idea.  
! " Short, memorable, easy to spell, easy to remember 

3. Keyword Research - Why it's important! 
•" Brainstorming 
•" Keyword Tools - Google, WebCEO, Market Samuri, 
•" Keyword Mapping to Pages 



Keywords Tools - Examples  
Google Keyword Tool (Free)  
https://adwords.google.com/select/KeywordToolExternal?forceLegacy=true  

WebCEO 
http://www.webceo.com  

Market Samurai  
http://www.marketsamurai.com/ 

All niches are different, but typically select keywords 
for high volume, low competition and strong 
commerciality.   



On-Page Opti mization  
Best Practice 

! "The most important on page factors 
! " Meta Titles 

! " Meta Descriptions 
! " Meta Keywords 

! " H1 Tags 
! " Body Copy 

! " Image Alt Tags 





On-Page Summary, Part 1  

! " Each page should be targeted to a specific keyword 
phrase.  

! " Avoid optimizing more than one page for a given 
keyword.  

! " Give each page a unique title tag, and make sure that 
your keyword appears in the title tag of that page.  

! " Keep your titles below 65 characters in length.  

! " Give each page a unique meta description tag.  

! " Don't waste your time with keywords meta tags.  



On-Page Summary, Part 2 

! " Use NOODP and NOYDIR tags. Use Google’s Canonical tag to 
Reduce Duplicate Content  

! " Each page should have a single h1 tag containing the primary 
keyword phrase you're targeting for that page.  

! " If appropriate, use h2 and h3 tags for subheadings. Don't reuse 
the h1 tag—limit the h1 tag to one per page. 

! " Use your keywords in lists, bolding, and italics where 
appropriate.  

! " Use your keywords in the alt text of your images, especially if 
those images are also links.  
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Off-Page Optimization 
How Search Engines See Links 

! "Anchor Text (Link Text) – Page Reputation 
! "For vacation ideas this summer, please 

click here. 
! "For vacation ideas, please see our 

Maui Vacations page.   
! "More important pages have higher “Page 

Rank” and authority 





Site Structure & Internal Links  
Website Themes, Site Structures   

and Internal Linking  

1." Organize content by themes 

2." Obtain referential integrity with internal linking 
optimized for search engines 

3." For best ranking, focus page rank with optimized 
internal linking structures  

4." Expand pages and keep content fresh  

5." Focus external links & SEO / social marketing on 
best-converting keywords   



Theme Silos- Bruce Clay 



Important Takeaways, Part 1  

! " Use keywords In your domain name when possible. 

! " Make sure each page has unique content, a keyword  
focused title, a meta description and H1 tags. 

! " Carefully organize your content into silos and use 
keyword anchor text to link to your internal pages.  

! " Submit to top directories and focus on getting 
quality, on-topic, one-way links from authority 
websites.  



Important Takeaways, Part 2 

! " Get links from a rich diversity of sources and don’t 
add them to fast.  

! " Add a blog with keyword focused categories, an RSS 
feed and set up a Google FeedBurner account.  

! " Use a good ranking tool and traffic tool (Google 
Analytics) to track your results and make 
adjustments as needed.  

! " Do SEO on a serial basis and focus your resources 
and time on keywords that convert and bring you 
revenue and profits. 

18 



Exclusive Offer for Attendees 

! " Free 30 minute consultation 

! " E-Mail marketing@webvanta.com to 
reserve your spot 

! " No cost and no obligation 

19 



Questions? 
Follow us on twitter: @webvanta 

Subscribe to our blog: 
www.webvanta.com/blog 



Ranking & Traffic Tracking 

! "Recommend Ranking Tools 
! " Web CEO (Free version)  

! " Market Samurai (Free 30 day trail) 

! "Recommended Traffic Tools 
! " Webvanta Top-Level Analytics 

! " Google Analytics 

! "Dashboards – Track Results In Google 
Docs 


